How to get more done with
Al to boost your travel
business

The marketing department's guide to working
smarter with Microsoft Copilot and ChatGPT
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Dynamics 365

Microsoft Dynamics 365 is a collection of
cloud-based business applications from
Microsoft ranging from CRM and Marketing
Automation to ERP and Customer Service.
Designed as an umbrella platform with a
host of opportunities, Dynamics 365 can
help you and your travel business manage
business processes and increase
productivity.

TravelOperations has tailored and built
upon Dynamics 365 CRM and ERP solutions
to cater to the specific needs of travel
businesses. This means that your travel
business can rely on just one platform to
cover your entire organization with all the
benefits that comes with storing all your
data on one single platform in the cloud.
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Common data &
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With Microsoft's intuitive Al solution
Copilot, it has become easier than ever
to navigate and work with Microsoft
Dynamics 365.
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Dynamics 365
Marketing

What can it do for your
travel business?

With Dynamics 365 Marketing, you can
automate your marketing processes and
tailor campaigns to your specific audiences
and market segments. You can reach your
customers via email, social media, search
engines, and websites, and track the
performance and ROI of your campaigns,
website, and events with advanced
analytics tools.

Dynamics 365 Marketing is a full marketing
platform with everything your marketing
department needs to work efficiently.

Outbound

Social media posting
Event management

Lead management
Subscription management

Lead scoring and grading

Dynamics 365 Marketing also works with
other Dynamics 365 solutions, such as
Dynamics 365 Sales, Dynamics 365
Finance, Dynamics 365 Business
Central, and Dynamics 365 Customer
Service. That means you can create a
cohesive and personalized customer
journey from marketing and sales to
travel agents and finance.

The solution is easy to use and
customize, so you can create
campaigns to suit your travel business’
specific needs and requirements. With
Dynamics 365 Marketing, you can focus
on delivering relevant and engaging
content to your audiences, measuring
it, and creating a more effective and
successful marketing strategy.

Real-time

- Real-time customer journeys
- Mobile messaging
. 1:1 personalization

Scalable

Real-time analytics

Push notifications

Segment-based
marketing

Basic personalization
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. Basic analytics
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\ management /
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R e G I _ t i m e . Real-time marketing engages your
travelers in the moment, which can
lead to stronger relationships and

m G r k e t I n g increased efficiency in marketing

efforts.
Embracin g the new wa yS . Real-time marketing uses data and
. insights to deliver personalized
to win. ) L
messages and experiences, which is
likely to help increase customer
satisfaction and loyalty.

To implement effective real-time
marketing, your travel business must
first build a solid data-based marketing
strategy. This involves collecting and
analyzing data about your travelers,
their behavior, and preferences. Next,
you can use these insights to deliver
personalized messaging and
experiences across multiple channels,
including email, social media, and
mobile apps. You can also use real-time
marketing to track and analyze
customer interactions and adjust your
marketing strategy in real time.

Marketing has evolved a lot over the years,
from the traditional approach with
outbound marketing to a more targeted
and personalized approach with real-time
marketing. With Dynamics 365 Marketing
you get access to both modules.

The outbound marketing module involves
sending content and messages out to a
large audience via different channels, while
real-time marketing uses data and insights
to deliver personalized messages and
experiences across multiple channels.

Real-time marketing offers a number of
advantages over outbound marketing.

Primary features in
Dynamics Real-time marketing

Ultimate Customizable
personalization triggers &
P Lo P designer ~ S actions \\
D '/ 2
Lead and Intuitive Customer
contact based segment journey

segments designer designer

Consent
management

Real-time
events

TravelOperations 5



But the Generative Al that is used to

C h G t G P T f O r create new content, including audio,

. code, images, text, simulations, and
m q r k e t I n g videos like ChatGPT in Copilot works
differently. They interpret language and
. images, index billions of words and
Get thin gs done faster phrases, and put together new content
in a human-like way that makes it easy
to find trends and inspiration - and
work smarter!

Many enterprise systems have already been
using Al for years to identify fraud, pinpoint
customers in a specific segment, and
identify growth patterns, quality issues, and
more.

With Microsoft Copilot, Al and ChatGPT
has become an integrated part of
Dynamics 365 Marketing.

With Copilot you have AI at your
fingertips in Dynamics 365 Marketing

We have gathered some of the most important Copilot
features that will make every day life in the marketing
department easier.

Segments Content journeys Notifications

LN =N O
C—'Q\J

Each feature is described and showcased on the following pages.
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Segments

Create segments with
a simple query

3

Traditionally, creating segments requires
extensive knowledge of the complex data
structures defined by your company in your
system.

TravelOperations | Marksting

With Copilot segmentation has never
been easier. You can use natural
language to describe the segment you
wish to reach.

Language segment creation lets you
add the result query to the segment
builder in Dynamics at any level of the
query logic, either as a new group or as
an additional condition in your existing
logic.

SANDBOX ¢ + e

= & Female travellers living in Europe Draft
(t) Racent v K)
——

s# Pinned v e . ~ L i

Female travellers living in Europe Draft } Undo
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> Get started
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¥ Tnggers

and Result
Audience .

Address 1: Country/Region s

Gender Iz Female and Address 1:

~, Contacts

and

@  Leads

Traveler s Yes

=u  Consent center

Channels - 1~ Add a subgroup

E1  Emails

[£h and also = people with a specific attribute

N Forms

I

et

1}
el

when a behavior is triggered

L} Push notifications
(3 Text messages

Mare channels

Country/Region Is Europe and
Traveler s

4 Clear Result < Create manually

_ _

In this example

1. We used Query Assist to describe the segment we wish to reach in our next campaign:
"Females who live in Europe and who are travelers". We used the exact same words we
would if we had asked a colleague to help us look for the right recipients.

2. The result of the search is presented and can be used as is or edited if we wish to narrow

the segment or add more conditions.
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Dynamics 365

Content

Generate content easily
with Al content ideas

The content ideas feature acts as a brain-
storm partner that can inspire you while
writing an email, or simply

Marketing

Email 1 Draft - Unsaved

Design Preview and test

Thank you for sharing your
travel interests with us!

O Cohumn

Welcome to the Female T

share their passion for travel.

At Female Travellers Club, we baligve that travel should be an adventure - one that is
unique to each indrndual. We are here W inspire you to explore destinations and
experences tailormade fior v 8 ether you're looking for a short weekend trip or
an extended vacation abroad, we can help make it happen

e a daunting experience, 50 we've built a network of

We know that travel can often
female travelers across cultures and count
Our members offe

sonalized advice on planning trips, finding the best deals, and

mare, Plus, as a m er of our club. you'll get access to exclusive offers and discounts

vellers Club = a worldwide forum for women to connect and

U QN YOUr jOUrney.

generate an email with the requested
information.

All you have to do is provide a short list
of initial thoughts or key points, and
content ideas will generate a series of
content suggestions that you can build
on.

You can add these suggestions to your
draft, use them as inspiration to write a
new draft, or choose to goina
completely different direction.

E= Test send Ready to send

HTML

I' Y No profle selected ™

Copilot (Preview) D @

1 Save = Check content

Describe what your content is about -

: ©|
thank you for showing interest &
famale travellers club 15 3 worldwide forum =
we inspire fernales to travel destinations and wnique = _
special offers

built a network of female travelers across cultures and

—

Tone of voice 1

Adventurous

Adventurous

In this example

1. We added content keywords to Copilot
2. We chose the tone of voice for the email

3. We sat back as Copilot created a first draft of the

tone of voice selected.

TravelOperations
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and automated messages to customers

C u S t O m e r based on their interaction with you.
j O u r n e y A trigger-based customer journey can

be activated by a variety of events,
such as a booking, an event

Be there for your customers participation, a travel pattern, or a
when they need you customer who has clicked on a link in
an email
®

- When a trigger is activated, Dynamics
C -® 365 Marketing can automatically send
an appropriate message to the
customer, such as a service email with
a reminder of actions needed before
their travel or an offer related to the
event the customer will participate in.

With Microsoft Dynamics real-time marketing,
you can quickly create and deliver customized
content and messages to potential customers
at the most optimal time. Trigger-based
journeys will allow you to send personalized

TravelOperations = Marketing L Sear SA N D B OX

= “  5end inspiration email to female travellers Draft 7 Undo [ Create acopy [@ Delete
(5 Recent N
57 Pinned o t
X ‘ If/then branch =
Engagement P Teapepes (
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I Get started [ ' \Wait for ]
3% Journeys L ]

I‘ # e ey [ Choose a branch conditien type *
B Analytics O The previous message gets an interaction |
= T gers o= oendanemai ) 7
2 EE Tap 10 interests of female travellers Choaose an interaction *
Audience ~ ;

Email Link Clicked |

O ]
O
Add an action or other element \

& Segments

= Contacts

14ther branch
=" Email Link Clicked

QE Leads

58 Consent center

Channels ™,

E  Emails I Tosk

N Forms i‘.

‘L_J' Push notifications Send B Miss ) =4 Y ' empree! i et femucks oy m. 2 et
T Text e = Inspiration and sign-up ER;( ; .

£ More channels

Assets Pt l
n Library \ < —
m Real-time marketi...

In this example

A trigger based journey (2) built with ease using predefined actions (1)

TravelOperations 9



TravelOperations

Notifications

Reach your customers
wherever the are

Microsoft Dynamics real-time push
notifications are a powerful tool for
engaging with travelers in real time, even
when they're not actively using your app or
website.

With Dynamics 365 Marketing, you can
easily create and send push notifications to
travelers on their mobile devices based on
their interactions with your business.

Markeing SANDBOX ¢

To create a push notification in
Dynamics 365 Marketing, you must first
define the trigger event, such as
booking, departure date, or newsletter
sigh-up. You can then create a custom
message and send it as a push
notification to your customer's mobile.

Dynamics 365 Marketing also allows you
to segregate your customer base and
create targeted push notifications
based on customer behavior and
preferences. This can help you deliver
more relevant and personalized
messages to your customers, increasing
their engagement with your travel
business.
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Get started
Journeys
Analytics

Triggers

Audience

)

® 1
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Segments
Contacts

Leads

Consent center

Channels

Emails

Forms

Draft - Unsaved

€ Push notification 1

= Check content

Ready to send

Title

=
72—

| In the moed for shopping?

Subtitle

| Milan or Paris...

Message

| APP NAME

In the moad for shopping?
Milan ar Paris...

Explore our city breaks in Europe

A

Explore our city breaks in Europe

On-click behavior

| Open in browser

Link

l hittps:y/fwww.traveloperations.com

Push notifications

Text messages

In this example

We added short content in the builder (1) and can instantly see a preview of the notification

as the recipients will see it (2).

TravelOperations
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Ready to see what Microsoft
Dynamics 365 Marketing can
do for your travel business?

Real-time marketing in Dynamics can be a “ g‘
gamechanger for your travel business and ensure that

you keep up with an ever-changing marketing world. In

a marketing department, everything should be done in || > ||
half the time, so it is crucial to use effective tools in — I
everyday life.

One of the biggest benefits is the ability to engage Q)

customers in the moment, which can lead to stronger C =
relationships and increased efficiency in marketing -@

efforts. Using data and insights to deliver personalized

messages and experiences can increase customer

satisfaction and loyalty... And with the integration of
ChatGPT into Dynamics, you free up hours to do more
of what really matters!

Get in touch

Now
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https://traveloperations.com/contact/

